
|  Jasmeet Singh Sethi  |  2020-09-07  |  Open  |  Page 1 of 11

Jasmeet Sethi Ericsson ConsumerLab 2020-09-

5G consumer 
potential amidst 
COVID-19
The crisis impact on Belgian consumers’ readiness 
to spend on digital services and migrate to 5G
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The first year of 5G in numbers

101
Mobile 
operators with 
fully commercial 
3GPP-compliant 
5G services

44
countries

GSA as of Sep 2020

8.65 million

5G subscribers in South Korea 

by the end of Aug 2020

Close to 32% of South Korea's 

total mobile data traffic on 5G 

in July generated by 11.3% 

subs.

290 million

5G subscribers forecasted in 

Western Europe by the end of 

2025

150 million

5G subscribers in China at the 

end of July 2020

2.6x
higher data usage on 
average compared to 
4G users in South Korea

3.9%- 1.9%
YoY wireless revenue increase 

for SKT and KT due to 5G 

despite Coronavirus
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Representing opinions of 5.6 million 
Belgian consumers
Smartphone users aged 15–69 years old using the internet were the target group.
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Pandemic has had an economic impact, but 
consumers are optimistic of a recovery

% Financially affected

% Expect on HH income improve

42%
Belgium consumers in our 
survey say their household 
income has been impacted 
by crisis but 

34% 
expect this situation to 
improve in next 12 
months.

Base: Smartphone users aged 15–69, Belgium

Source: Ericsson Consumer & IndustryLab, 5G consumer readiness post COVID19, October 2020



5G consumer readiness in Belgium

Consumers expect 

resilient connectivity
Awareness of 5G Impact of pandemic 

on 5G premium

1 in 4
Still willing to pay a 15% 
premium for 5G despite 
some of the premium being 
eroded due to Covid19

18%
Increase in users who are 
now familiar with 5G 
over the past year

25%
Plan to increase expenditure 
on mobile broadband 
connectivity over the next 
12 months

Base: Smartphone users aged 15–69, Belgium

Source: Ericsson Consumer & IndustryLab, 5G consumer readiness post COVID19, October 2020
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Half a million consumers could take up 5G 
in Belgium post 5G commercial launch
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Base: Smartphone users aged 15–69, Belgium

Source: Ericsson Consumer & IndustryLab, 5G consumer readiness post COVID19, October 2020

13% 
Belgian smartphone users 
expect to upgrade to 5G 
smartphone post a 
commercial 5G launch

3-6 months 6-12 months

30% 
of those looking to 

upgrade are already 

existing iPhone users 



Truth behind 5G misinformation

58%
Are uncertain and 

wonder what is true and 

what is false around 5G
13%

5%

6%

11%

13%

14%

21%

26%

31%

35%

36%

None of the above

Public figures like artists and celebrities

Politicians

Social media influencers, bloggers…

Government officials

Journalists

Environment and health activists

Friends, family, acquaintances

Public health agencies and experts

Mobile network operators

Technology reviewers

Who do you trust most when it comes to 
information about 5G? 50%

Say social media and 

Youtube have shaped their 

current understanding of 5G

Base: Smartphone users aged 15–69 in Belgium
Source: Ericsson ConsumerLab, 5G consumer readiness post COVID19, October 2020

7 in 10 
expect that benefits of 
of 5G are explained in 
a better way



55% consumers plan to spend on atleast 
one digital services despite the pandemic

16%

21%

20%

22%

22%

21%

33%
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Digital live events

Cloud gaming

AR/VR entertainment

Live Sport streaming

Immersive education

Mobile music

Video on Demand

% planning to spend on services over the next 12 
months (among those looking to take up 5G)

Established digital services

New/Emerging digital services

Base: Smartphone users aged 15–69, Belgium
Source: Ericsson Consumer & IndustryLab, 5G consumer readiness post COVID19, October 2020

3 in 10
non 5G considerers feel new 
exclusive apps and services 
might convince them to take up 
5G  
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StartUP5G Program
Connecting our customers with 5G startup ecosystem across the globe

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwww.startuphub.ai%2Fplaysight%2F&psig=AOvVaw33RYqrY5ye-3a5SOFeMROE&ust=1581087480219000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCOiFl_6XvecCFQAAAAAdAAAAABAP
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Software/App developersHardware manufacturers

Diverse set of startups driving tech 
innovation over 5G 

AR multiplayer 
gaming kit

4K live streaming 
wearable camera

World’s first 5G VR 
headset

The AR lens for 
media content

3D AR edutainment 
over 5G

Premium eSports 
streaming

Multiplayer AR 
outdoor gamingAI driven 5G live sports 

event streaming

Global edge reflector 
network for 
collaborative apps
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